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Personal Story

What inspired me?
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Education and Communication : |

» Two completely separate items
= Commonly confused (e.g. in word, ‘Outreach’)

» Easy to waste large sums of money pursuing one
or the other.

Education and Communication: Il
Contrasts!

Education Communication
= Common good = Public Suspicion
= Low status employees = High status employees

= Underfunded = Well-funded
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Education and Communication: Ill
Goals

Education Communication

Teachers are eritical Audience 1s critical
- Overworked -Who is it?
- Dedicated - How to reach it?

- How to contact them? - How to measure success?
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Education

If you are serious about education as the goal




Communication Contradictions!

Scientists should do science
- journalists should handle ‘communication’.

Everyone 1s-a member of the public
- so everyone knows-how to-‘communicate’.
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Communication

If you are serious about communication as.the goal




Why does Europe do Space Science?:

It is a strategic asset,

- to ensure technological independence,
/?‘ — to safeguard Europe’s cultural
' ®  dentity.
A "

- D en .
; — to support scientific education.
)

L — to demonstrate capability and vision

Why do we need to communicate?

To share knowledge

To contribute to education

To show what can be done, to inspire

T boost confidence in Europe’s capabilities

«
{[) To get the resources to do these
.ANngs.....




Why do we need to communicate?

Most important

We need money and resources!
- Space is expensive.

With whom do we need to
communicate?

. The Man-in-the-Street - i.e. the taxpayers
. Politicians and their advisers =1i.e. those who raise the taxes

. ESA Member State delegations — who control contributions

. “Opinion Makers’ - i.e. those who-influence groups 1-3.

. Industry - 1.e. those to whom: the bulk-of the money goes

. The Science Community — who use the programme




The recent target (1998-2004)

ESA/SPC(98)3 - “Science Communication"

“...The Science Directorate has recognised
the importance of the appreciation of its
activities and achievements-not just by the
specialised-community.but also by the

public at large..
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Successful?




Up to 1998

The biggest story:

Kourou
June 4 1996

Cluster |

'WEST END FINAL

# Evening Standard

y Zeta-Jones
case costs

Breakthrough discovery
to history of life on red planet




12% of the general public

1998 is spontaneously aware of ESA
Base: All respondents

Survey in UK 2003 ~ > 70%
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With whom do we need to
communicate?

. The Man-in-the-Street - i.e. the taxpayers &

. Politicians and their advisers -1i.c. those who raise the taxey,
. ESA Member State delegations — who control contributiomns
. “Opinion Makers’ - i.e. those who-influence groups 1-3.

. Industry - 1.e. those to whom: the bulk-of the money goes

. The Science Community — who use the programme &S




Industry?

Science work challenging but hard to make profits

Member States ?

Programme is mandatory — a tax




Opinion Makers ?

Science is contingent not necessary.

Three types of Communications

Industry
MS Agencies

Politicians Opinion

makers

Man-in-the-street
Politicians




ESA'’s Space Science
Annus Mirabilis

Mars E ’7// arrives in Mars orbit !
Be 49/‘ aptures public imagination !
£,
Smart- /@/)7 vay to the Moon !

6‘/ ’é\
Rosetta launched ‘,;O/O ~et!
/\
U

Cassini/Huygens arn . O/) »,aturn !

The astronomers’ concern




‘We are all in the gutter,

but some of us are looking at the stars....
Oscar Wild™ ¢
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